<2025: Graduation Class>

No. Theme
1 INTERNAL CONTROL SYSTEMS AND FINANCIAL PERFORMANCE OF COMMERCIAL BANKS: A CASE STUDY OF SELECTED
BANKS IN UGANDA.
2 Sustainability in Hospitality: An Exploratory Analysis of Environmental Reporting in APAC Hotel Chains
3 SUPERSTITIOUS-BASED PROMOTIONAL ACTIVITIES IN THALAND: CONSUMER PERCEPTIONS AND INFLUENCING FACTORS
4 UNDERSTANDING MOTIVATIONS BEHIND CONSUMER CHOICE TO FOLLOW TRAVEL INFLUENCERS: “PERSPECTIVE OF
INDIAN TRAVELLERS”
5 From Policy to Practice: Drivers and Barriers for Environmental Sustainability Policy Compliance Among Tanzanian
Manufacturing Firms
6 THE IMPACT OF EDUCATION ON CAREER PROGRESSION: THE CASE OF DATA SCIENCE JOBS IN MOROCCO
7 Empowering the Transition: Investigating Career Opportunities and Challenges for JET Programme Participants
3 FOREIGN TOURISTS” ADOPTION OF SELF-CHECK-IN KIOSKS IN JAPANESE HOTELS: AN EXTENDED TECHNOLOGY
ACCEPTANCE MODEL APPROACH
9 CHARTING THE COURSE WITH SUSTAINABILITY COMPASS: A COMPARATIVE ANALYSIS OF ENVIRONMENTAL
SUSTAINABILITY PRACTICES AMONG CONTAINER SHIPPING CARRIERS
10 MAKE OR BUY? AN ANALYSIS OF JAPAN'S VIABILITY IN ADVANCED LOGIC CHIP MANUFACTURING UNDER THE
EXPANDING ENVIRONMENT OF GLOBAL CAPACITY
11 Responsible Mining in the Democratic Republic of Congo - Balancing Investment and Sustainability (Copper - Cobalt Belt
Rural Region)
12 KYRGYZ VALERIAN ROOT EXPORT TO JAPAN: PRACTICAL BUSINESS APPLICATION
13 REVERSE MIGRATION FROM TEHRAN: FACTORS SHAPING RURAL E-COMMERCE ENTREPRENEURIAL INTENTIONS
14 THE IMPORTANCE OF DIGITAL TRANSFORMATION AND INNOVATION ON COMPANY PRODUCTIVITY IN THE
MICROFINANCE SECTOR IN CAMEROON
15 Keeping Players Online: How Monetization and Community Management Influence Retention in Live Service Games
16 Self-Entrepreneurs in Brazil: Does everybody need to behave like an influencer?
17 UNDERSTANDING HOW ARTISAN ENTREPRENEURS NAVIGATE AND INTEGRATE TRADITIONAL, TEMPORARY, AND
DIGITAL SALES CHANNELS: A CASE EXAMPLE
18 PIXELS TO PLAYLISTS: EXPLORING THE IMPACT OF SHORT FORM VIDEO (SFV) PLATFORMS ON MUSIC DISCOVERY IN
JAPAN
19 Managing country of origin stereotypes: The moderating role of product attributes on the country of origin effect in
purchase intentions in emerging automotive market
20 A COMPARATIVE STUDY ON CORPORATE DISCLOSURE PRAC-TICES IN ENGLISH AND THEIR ASSOCIATION WITH FIRM-
LEVEL CHARACTERISTICS: EVIDENCE FROM KOREA AND JAPAN
21 STUDY ON CONSTRAINTS AND STRATEGIC CHOICES IN MATCHA INDUSTRY IN KYOTO PREFECTURE: AMID RAISING
INTERNATIONAL DEMAND
22 INBOUND TOURISM AND ITS MULTIDIMENSIONAL IMPACTS ON LOCALS, AN EXPLORATORY RESEARCH ON HAKUBA, SKI
RESORT, JAPAN
23 Modern Slavery Reporting by Japanese Companies: An Analysis of Disclosures
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CASE STUDY: SUPPORT FOR HEALTHCARE STARTUP'S OVERSEAS EXPANSION FROM JAPAN

25 CONNECTING GLOBAL TALENT WITH TRADITIONAL JAPANESE INDUSTRIES: A PATH TO SUSTAINABLE REVIVAL

26 THE IMPACT OF ECONOMIC INCENTIVE SYSTEMS IN THE PHARMACEUTICAL INDUSTRY ON PHYSICIANS’ PRESCRIBING
DECISION: A CASE OF MYANMAR

27 The Effect of Uncertainty on Consumer’s Perceived Value of Gacha Products in Japan

28 Sweet Opportunity: Exploring the Acceptance of Thai Desserts in Thai restaurants in Japan

29 Long-Term Care Insurance Pricing With Wearables And Activity Tracking

30 Electric Vehicle Readiness in Taiwan: Feasibility Analysis of Phasing Out Internal Combustion Engine (ICE) Vehicles by
2040

31 “The Gold Dream of Vietnam”- What Lies Behind the Significant Disparities Between Domestic and International Gold
Prices?

32 THE ROLE OF AGRICULTURAL POLICIES ON THE SUPPLY CHAIN OF CHILI GROWN BY SMALLHOLDER COMMERCIAL
FARMERS IN MALAWI

33 EXPLORING NURSES' PERCEPTIONS OF ARTIFICIAL INTELLIGENCE IN HEALTHCARE: A COMPARATIVE STUDY BETWEEN
JAPAN AND THE U.S.

34 Navigating consumption trends in Japan: Insights for Icelandic Seafood

35 UNDERSTANDING THE FASHION CHOICES OF YOUNG NIGERIANS: A CATALYST FOR SUSTAINABLE PRACTICES

36 Going Global? A Comparative Study of Fan-Facing Aspects of the SV.League’s Internationalization Strategy

37 Forecasting Occurrence of Zombie Companies by Information Contained in Audit Reports in Indonesia

38 SUPPORTING UPCYCLING THROUGH INNOVATION: ENHANCING SPENT COFFEE GROUND CUPS WITH Al DESIGN TO
UNLOCK JAPAN’S SOUVENIR MARKET

39 EXPLORING BARRIERS AND OPPORTUNITIES FOR WOMEN IN ENGINEERING: UNDERSTANDING THE INFLUENCES AND
DETERMINANTS FROM A SOUTH AFRICAN PERSPECTIVE

40 EXPANSION STRATEGIES FOR TAIWANESE WEB DESIGN SERVICE COMPANIES IN THE JAPANESE MARKET

41 Exploring Consumer Awareness: A Case Study of 2050 Coffee Customers

42 A Study on Halal Restaurants in Kyoto, Japan; Assessment of Business Challenges and Strategies

43 SOBER EVOLUTION: INVESTIGATING THE RISING TREND OF NO AND LOW ALCOHOL BEVERAGES IN THAILAND

a4 HOW DO CELL AND GENE THERAPY (CGT) CONTRACT DEVELOPMENT MANUFACTURING ORGANIZATIONS (CDMOS)
DIFFERENTIATE THEMSELVES FROM COMPETITION IN THE GLOBAL MARKET

45 The Role of Behavioral Economics in the Financial Management Behavior of Filipino K-pop Fans

46 OPPORTUNITY OR EXPLOITATION? ECONOMIC AND ETHICAL ANALYSIS OF MYANMAR TECHNICAL INTERNS IN JAPAN
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