<2024: Graduation Class>

No.

Theme

EXPLORING FANDOM CONTENT CREATION: SAFE-HEAVEN FOR LGBT CREATIVES TO ACHIEVE CAREER SATISFACTION?

A Case study on the GCC Region and the importance of Localizing games in the Middle East

Minecraft in Education: Barriers to Broader Implementation, and Impact of Parental Involvement

GENERATIVE Al, EXPLORING USE CASES BY INBOUND TOURISM FIRMS AND TOURISTS IN JAPAN

ASSESSMENT OF THE QUALITY OF THE BUSINESS ENVIRONMENT FOR MICRO, SMALL AND MEDIUM ENTERPRISES (MSMEs) IN
THE CITY OF MALOLQS, THE PHILIPPINES

THE EFFECT OF GREEN MARKETING ON CONSUMERS’ PURCHASE INTENTION AND BRAND IMAGE — THE CASE OF LOUISA
COFFEE IN TAIWAN

HOW THE CROSS-BORDER MERGER AND ACQUISITION DEAL INFLUENCE THE ICT INDUSTRY IN JAPAN — THE EVIDENCE FROM
THE STOCK MARKET

Study on F company and implication of Inventory prediction and optimization of inventory control

Does diversity pay? Measuring diversity impact through corporate disclosures.

10

FAMA-FRENCH THREE-FACTOR MODEL IN CHINA STOCK MARKET

11

INVESTIGATING THE IMPLEMENTATION OF ICT SOLUTIONS IN LOGISTICS INDUSTRY: THE CASE STUDY OF MONGOLIA

12

THE POWER OF SOCIAL MEDIA MARKETING IN BUILDING BRAND EQUITY TO CUSTOMERS’ PURCHASE INTENTION IN
MYANMAR ALCOHOL INDUSTRY

13

THE EFFECT OF TAX AVOIDANCE BEHAVIOR ON CSR PERFORMANCE IN JAPAN

14

CONSUMER PERCEPTION OF CRUELTY FREE AND VEGAN MARKS— A COMPARISON BETWEEN JAPAN AND THE UNITED STATES

15

ELECTRIC VEHICLES (EVs) ADOPTION IN MYANMAR

16

A Study of the Thai Fan-Subtitle Movement in the Japanese Drama Industry

17

Utilizing Data Analytics for Music Success: Data-Driven Decision Making in Music Technology Ventures for French Artists

18

IMMIGRANT BELONGING AND INTEGRATION INTO THE LOCAL LABOUR MARKET — A STUDY OF CHINESE CANADIANS LIVING IN
VANCOUVER, BC

19

Consumer Purchasing Behavior And Technology: A Study On Tableside Self-order In Japan lzakaya

20

DIGITAL LITERACY IN JAPANESE UNIVERSITY STUDENTS. AN ADVANTAGE IN THE JOB MARKET?

21

Shinise Companies’ Relation to their Stakeholders to Achieve a Sustainable Model.

22

Indonesia-Japan: The Effect of Foreign Labor Export to Japan Labor Shortage and Value to Work in Japan

23

THE INFLUENCE OF NATIONAL CULTURE ON MANAGEMENT PRACTICES IN THE MANUFACTURING SECTOR: AN
INTERNATIONAL COMPARATIVE STUDY
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24

The future of human-Al Collaboration in graphic design: How to maintain balance between automation and human creativity

25 |The Relationship between Branding Mascot and Customer Purchase intention in Thailand

26 |[CULTURAL FUSION: IMPACTS OF NARRATIVES OF LUXURY BRANDS

27 |Key Factors Contributing To Successful Lean Implementation Strategy

28 |Drivers and Barriers to Sustainability Adoption: A Case Study of SMEs in Thailand

30 [E-COMMERCE PLATFORMS BEHAVIORS FOR EVENTS IN THAILAND: IS SPECIAL PROMOTIONAL STRATEGY NEEDED?

31 |Exploring Determinants of Foreign Buyers' Purchase Intentions in vacant house in Japan

32 Does psychological safety level matter: A study on a relationship between psychological safety levels and turnover intention
of foreign employees in Japan
Research on Factors Influencing Chinese Customers’ Continuous Purchase Intention towards Fashion Co-branding Through the

33 .
Use of Content Social E-Platform

34 |Cost of Ownership for BEV and PHEV — Comparative Analysis Between China and Japan

35 The Impact of "Double Reduction" Policy on Homework Regulations and Extracurricular Reading on Students' Cognitive and
Non-Cognitive Abilities

36 |An Assessment of the Public Business Policy in Facilitating Foreign Direct Investment in Tanzania

37 |The Value of Generative Al in transforming Sustainability Reporting: Bridging Theory and Practice

38 OPTIMIZING SUPPLY CHAIN RESILIENCE STRATEGIES TO FACE NATURAL DISASTERS LESSONS FROM JAPANESE COMPANIES
FACING SEISMIC DISRUPTIONS

39 ([DIGITAL TRANSFORMATION AND ITS IMPACT ON BUSINESS PERFORMANCE

40 THE IMPACT OF REGULATIONS MANDATING THE GRI GUIDELINES ON CORPORATE EMISSIONS DISCLOSURE IN THE CONTEXT
OF THE UNITED ARAB EMIRATES

41 |PROMOTING FDI IN CAMBODIA: DETERMINANT FACTORS TO ATTRACT FDI FROM CHINA AND OTHER COUNTRIES
EXPLORING THE IMPACT OF INNOVATION HUBS ON ENTREPRENEURIAL INTENTION OF STUDENTS IN ZIMBABWE’S STATE

42
UNIVERSITIES.

43 |FACTORS FUELLING THE RECENT RALLY IN INDIAN PSB STOCKS

44 |CRISIS MANAGEMENT IN TOURISM AND TRAVEL AGENCIES IN ASEAN COUNTRIES
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