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No. Theme
2 |DIGITAL TRANSFORMATION OF ELECTRIC DISTRIBUTION UTILITIES IN EGYPT: ANALYSIS AND STRATEGIC VIEW
3 CHALLENGES FOR GROWTH AND DEVELOPMENT OF SMALL AND MEDIUM SIZE BUSINESS IN POVERTY AFFECTED REGION
OF EAST AFRICA: CASE STUDY OF SOUTH SUDAN.
4 |ISTHE VALUE PREMIUM DEAD IN JAPAN?
5 |Utilizing Online Content Text Mining to Study the Destination Image of Japan in the Minds of Chinese Tourists
6 [Exploring the relationship between game reviews, quantitative variables, and game sales on Steam
7 |STUDY ON CHANGE MANAGEMENT APPLICATION IN COMPANIES-UNILEVER AND L'OREAL
8 A PHENOMENOLOGICAL STUDY ON THE PERSPECTIVE OF BANGLADESH WHITE-COLLAR EMPLOYEES IN THE READYMADE
GARMENT INDUSTRY ON SKILL TRAINING AND ITS ROLE IN EXPORTING TO JAPAN APPAREL MARKET.
9 [How online advertising influences Vietnamese consumers’ attitudes and its impact on purchase intention?
10 Assessing Financial Deepening and Corruption as a Determinant of Foreign Direct Investment. (A Comparative Analysis of
Asian and African Countries)
12 ARE ENOUGH POTENTIAL JAPANESE GUESTS WILLING TO PAY MORE FOR SUSTAINABILITY HOTELS IN KYOTO TO JUSTIFY
HOTEL MANAGERS GOING GREEN?
13 |[AN ANALYSIS OF US AIRLINE CAPITAL STRUCTURE DECISION-MAKING DURING THE COVID-19 PANDEMIC
14 CHANNEL CHOICE IN E-GOVERNMENT: FACTORS AFFECTING CITIZENS’ USE AND SATISFACTION WITH GOVERNMENT
SERVICE DELIVERY CHANNELS IN VIET NAM
15 Exploring the perceptions and purchase intentions of Chinese students who study in U.S colleges towards second-hand
clothing.
16 Exploring How Certain Factors Influence the Spending Behavior of U.S. Mobile Gamers Playing Imported Mobile RPG
Games
17 Analysis on Douyin Video Content and Customer Purchase Intention: China Young Cosmetics Brands Targeting Gen Z as
an Example
18 |The (R)Evolution of Sustainable Fashion in India
19 [ANALYZING THE VALUE CHAIN IN SUSTAINABLE SUPPLY CHAIN MANAGEMENT: AUTO MANUFACTURING CASE STUDY
20 |THE ROLE OF INDOOR-VERTICAL FARMING IN GUARANTEEING THE FOOD SECURITY IN EGYPT
21 |APPLY DIGITAL SUPPLY CHAIN TO IMPROVE SUPPLY CHAIN RESILIENCE AND PERFORMANCE IN JAPAN BUSINESSES
22 |Mediating role of resilience on the effect of personality traits to job engagement
23 |Food waste and consumer behaviors in Bangkok
24 A Study on Establishing Sustainable Otaku Business: Consumer Preference on Japanese Otaku Merchandise — the Case of
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