
 

 

 
 
Global MBA Executive Seminars invite executives & academics to speak on their specialist fields or 
themes and are open to all. 

 

 
Mr. Takaya Terakawa   

         CEO of Technica Zen 

Mr. Taketo(Kent) Owada (Co-speaker)  
         Senior Consultant at DX Office of Alibaba Cloud Japan Service 

 
 

SEMINAR TITLE:  

Privacy in the digital age: Why it is important and why it is needed 

Date: Monday, December 13 

Time:  10：45～12：15 JST 

Venue:  KMB211 & Zoom (The link will be provided only to participants) 

* Please Sign Up using the signup form as per below, by Dec. 13, 9:00 am JST 

https://forms.gle/bfAkjLNAbFCcwRPH9 

SEMINAR OUTLINE: 

As the digital economy grows, more and more countries have introduced enhanced privacy laws and 

regulations. But why? Why is the privacy important?  

This lecture explains why the privacy is important and what matters in the business world. This lecture 

also introduces how global companies react to this new trend and how privacy professionals work in 

this area. Several companies will join this lecture to introduce real world examples on how they use 

data and what they do to protect privacy. 

ABOUT MR. TAKAYA TERAKAWA: 

Takaya Terakawa, CEO of Technica Zen, is one of the top privacy professionals in Japan. Takaya is an advocate of 

Children's online safety, as well, and the Head of Country Japan for The Cybersafety Group. Takaya has been 

providing advisory and consulting services to companies all over the world, including Alibaba Cloud, Honda 

Motors, and Biglobe, to name a few. Takaya has been also providing advice to academic researches on data 

privacy and data ethics. Takaya has written two books on data privacy and his third book on PRC's data related 

laws will be published in April, 2022. 

ABOUT MR. TAKETO (KENT) OWADA: 

Taketo(Kent) Owada is Senior Consultant at DX Office of Alibaba Cloud Japan Service. Taketo started developing game 

software at a major consumer electronics manufacturer while in graduate school. After graduating the university in 2003, 

Taketo moved to China as a member of the company's China business launch team, where he was involved in BtoC and BtoB 

marketing, and eventually negotiated and lobbied with the government to sell home video game consoles in China for 10 

years. In 2013, Taketo left the company after successfully obtaining sales approval of the product to expand his views 

around Southeast Asia, then started a mobile game distribution company in Indonesia in 2014. Taketo returned to Japan in 

2019 to launch the digital division of a major entertainment company and then joined Alibaba Cloud. At Alibaba Cloud, 

Taketo is helping Japanese companies expand into China and Southeast Asia, as well as supporting Japanese companies' DX 

by utilizing Chinese technology. 
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